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The Strategic Environmental Communication & Media (Communication) focus
at the Bren School is designed to give students the skills to effectively bring their
science and management solutions into practice through new and traditional
media. Environmental professionals are increasingly seeing the need to reach
and engage a wider public—the Communication focus imparts the knowledge
and skills to allow them to do so.

RELEVANT TRAINING
The strength of the Communication focus lies within its innovative coursework,
a blend of theory and practice, which teaches students to think strategically
and communicate environmental solutions effectively. Students learn to create
compelling narratives and tell stories, reach strategically selected audiences,
work comfortably within a variety of media formats, and assess message impact.
While the focus also sponsors workshops and speakers and pursues applied
communication research projects, it is the coursework which forms the
backbone of the communication training at Bren.
APPLIED SETTING
The focus also provides opportunities
to learn skills in an applied setting,
with client and project-based work.
Many courses are also taught by
communication professionals,
bringing experience from the fields
of journalism, broadcast media, or
campaigning and marketing directly
into the classroom.
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FOUNDATIONAL
COURSES
STRATEGIC ENVIRONMENTAL
COMMUNICATION (ESM 440)
Students begin their training with a deep
dive into communication and decisionmaking theory so that they can understand
how their audiences will understand their
environmental messages. Students study
the elements of compelling storytelling and
practice adapting their message to diverse
audiences. By mastering the art of good
storytelling, students are well-equipped
to specialize in any communication
approach. (Instructors: Lisa Leombruni
and Richard Hutton)
ENVIRONMENTAL COMMUNICATION
PRACTICUM (ESM 449)
Training effective environmental
communicators requires the opportunity
to practice working in an applied setting,
something the focus has built into its
framework. In this capstone course,
students apply their knowledge and
communication skills to develop and
implement their own communication
campaign for an environmental
organization. (Instructor: Lisa Leombruni)
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SKILLS-BASED COURSEWORK
ENVIRONMENTAL MEDIA
PRODUCTION (ESM 441)
With the growing popularity of video, the
Communication focus provides students the
opportunity to learn video production skills.
Students learn the fundamentals of video
production, including cinematography,
lighting, sound, and editing. To gain
confidence in media production, students
work together to develop short, compelling
videos on an environmental topic of their
choosing. (Instructor: Michael Hanrahan)
ENVIRONMENTAL DATA
VISUALIZATION (ESM 296)
Good environmental messaging often relies
on facts and figures, but these tools are only
effective if properly visualized. In this course,
students gain exposure to different datasets
and practice interpreting and presenting
them for different audiences. (Instructor:
Stacy Rebich Hespanha)
COMMUNICATION FOR CIVIC ENGAGEMENT
& GRASSROOTS ORGANIZING (ESM 442)
This course provides students with an
opportunity to gain practical exposure
to a wide range of civic engagement
surrounding the environment. Building upon
lectures covering theoretical skills, students
meet and learn from local environmental
leaders across a broad spectrum of
organizations. (Instructor: Celia Alario)
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WRITING SKILLS FOR ENVIRONMENTAL
PROFESSIONALS (ESM 437)
Effective communicators understand that
strong writing skills and a well-structured
argument are necessary to generate any
form of compelling media or outreach.
This course helps students become more
comfortable with the writing process,
giving them confidence in the power of
their writing. (Instructor: Lisa Leombruni)
SURVEY DESIGN AND ENVIRONMENTAL
PUBLIC OPINION (ESM 269)
For a communication campaign to be
successful, one must first determine what
type of message is most compelling to a
target audience. This course provides an
essential toolkit for audience research and
impact evaluation. Students analyze the
elements of successful survey design and
implement these strategies in a survey
they create themselves. (Instructor: Staff)

ENVIRONMENTAL NEGOTIATION
(ESM 283)
Due to the polarized nature of
many environmental topics today,
environmental leaders are continuously
confronted by conflicting viewpoints and
priorities. To help prepare students for
this reality, this course trains them how to
work with different stakeholders to reach
mutually agreeable decisions. (Instructor:
John Jostes)
PRESENTATION SKILLS FOR
ENVIRONMENTAL PROFESSIONALS
(ESM 438)
Students become adept presenters
across a wide range of scenarios
including project defenses, research
conferences, and job interviews. After this
course, students will have the skills and
confidence to effectively speak publicly.
(Instructor: Allison Horst)
WORKSHOPS IN ENVIRONMENTAL SCIENCE
& MANAGEMENT (ESM 430)
For students who want to specialize in
a particular type of outreach, such as
social media or ecopsychology, Bren
offers different workshops each year,
taught by practitioners to give students
meaningful experience. (Instructor: Staff)
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